
Group travel experiences
on the road
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What is WeRoad
(in a nutshell)

NATURE &
ADVENTURE

MONUMENTS
& HISTORY

RELAX & 
BEACH LIFE 

CITY &
CULTURE

PARTY & 
NIGHTLIFE

WeRoad is a community of travellers on the road 
united by their will to discover faraway countries and 
cultures and their desire to share this experience with 
their peers in sync with the preselected trip-

170+ destinations 
all over the world



Millennials
30 y.o. average age,

 60% women

Young professionals
50% works in medium-big 

companies

Solo travelers
90% travels alone

High-spending
2k€ average spending for a 

WeRoad trip

We are WeRoaders A community of 
travellers on the road 

united by their will to 
discover faraway 

countries and 
cultures.



Small groups
8-15 participants

Same age people
25-35 y.o.
35-45 y.o.

Common 
travel mood

different 
combinations of 

travel moods

WeRoad 
coordinators
as travel pal

Our magic formula 500+ 
travel coordinators†



Our community 1 million followers 
across our 

social media

430+ K followers on Instagram, 1 M across social channels

*Last update in January 2021



Our uniqueness is our people 
WeRoad Communities

June 2020 - Sardinia
1st tour 5 days after release of COVID Travel Ban

Passionate travelers and natural-born 
leaders, true brand evangelists:

● 500+ Trained travel Coordinators

● Highly selective process, with 15% 
admission rate

● 3 vibrant local communities in Italy, 
Spain and UK

Travel 
Coordinators

WeRoaders Not just travelers, but real brand lovers:

● 1Mln followers across our media assets 

● 15.000+ already joined a WeRoad

● 33% repeaters



Customer centric approach
100% digital & social

Custom platform Customer care
explore & 
discover

social
matchmaking

group
booking

smart
payment

direct contact via 
WhatsApp and 
Facebook Messenger

interaction on our
 Facebook group

with full integration to manage:
● providers & buyers operations
● coordinators & travel design 
● real-time availabilities and group rooming 
● BI, Data, Analytics & Admin



Our 3 pillars (+1)
In direct contact with the WeRoaders

Expertise in the creation 
of package tours

Expertise in creating and 
managing communities

Tour operator

Community Digital
platform

Proprietary platforms to 
manage direct bookings and 
tour operator’s ops

9,2 

Average WeRoad rating!

Marketing approach
 & tone of voice



Our business model
Core and side revenues

CORE REVENUES
● package tour direct selling

SIDE REVENUES
● cancellation option
● no-sharing room
● merchandising
● sponsor & partners
● events for the WeRoad community
● company retreat
● brand solutions & content

Our packages do not 
include the 

intecontinental flight



Popular brands already “traveled” with us
Partnerships & brand solutions



Our drivers



A clear vision

Connecting people, 
cultures and stories
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A bold mission

Design and deliver experiences 
worth living and sharing,

rewriting the rules of the travel industry…
Every    step of the way!
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Passion
Discovery

Daring
Sharing
Respect

WOWness

A strong culture
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Ad = Content
Content = Ad

A kickass team

black t-shirt= WeRoad Team

white t-shirt

= WeRoad Coordinators



BUON VIAGGIO!


